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S . for business and economic education
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o - why i$ economic education iinportant

T — ) - , . to'the communijty?

o ——”

v . g
- . - ey
« . . )

-~ ! "o . v
.~ Broad based community support of economic edutation programming is a long- * - -
C range invéstment designed to improve the economic environment in which Business
R s operates. Better publicunderstafiding of economic facts and coneepts promotes better *
’ . comptthension of the issues affecting the community and its business, - labor,
. A governmient, agricultural, idystrial, and educafional organizations. b

. : * If people 3re taught 1q think critieally and to analyze the economic benefits and associ-
. , - " ated costs of proposals affecting personal, public, and business decisions, they will
N7 * choose'the most rational alternative. For this reason business sheuld seek and support

. " economic education programs that raise thg economic understanding of students,

- teachers, and decision makers. Curriculum development and improved teacher prepa-

. { ' ration are the most effective means of broadening economic education iri our schools..

R N . . . . Objectives-

. - Commgnitytsuppor;‘for ecqnomic education is needed to help peaple:

L : 1. Develop practfealskills using economic concepts to identify dnd review econornig
PR . alternatives. o . > :

- 2. Understand and objectively analyze €conomic issues so-that they are able to make .
informed, rational decisions. R . .

A Y

- - - -~

: ~ ~ application

Economic education programs vary widely in approach, potential audience. means
of delivery, and cost. The best programs have a multiplier effect, such as those which'
train teachers who instruct other teachers and students. ‘

Gommunify support for economic eduéation is aimed at the following publics:

1. teachers and students’ -

! - -
Education'is a factor of immense value in Economic growth, in the improvement of liv-,
ing standdrds, and in determining the structure and character of the political arrange-
ments which govern the relationships between business and the rest of society. :

N vl
.

/" JODNT COUNCIL

! ON Economic education embaces the iridividual as citizerd, worker, and consumer. In each
ECONOMIC role, the individual must make intelligent and critical choices affecting his well-being as
EDUCATION well as the well-being of the community. ' “ . ‘
R ,2. community and general public _ '
: ! - Corporate support of economic education can helg communities where buliness:and
ltzhlez :;:x;;;:f industrial facilities are located.” . | .. ot
) et W - The economic understanding of the general public has much to do with the environ-,
I N"'IY:&;;‘&N'Y' ment in which business must function. This clirhate depends.on the public’s attitude
- . . 3’ , N " - v
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« toward business. Attitudes can be improved by the 'degree of economic, k‘no_wlec‘ige-
.

Citizens apply tq their decisions: |,

The personal economic needs-of each individual form public attitude. An economically
lirerate community understands the relationships whj

wgilch enable businéss, labor, and gov-
. - “ernment'to make the rational decisions needed to achiieve ends desire_d\ by the peoplf.
' \ . - N . *
. , |

Economic education propgsals should have re

| progrim evaluation

C istic objectives, knowledge of the
target publics, and should compare well with alt‘e native programs. .

1. An economic education program and.sugporting materials should educate;
, \provide unbiased, factual information; indicate alternative approaches &g economic
problems, and enablelndividyals to weigh these optionsand makejyudgments based on
' sound economic principles. The program should be comprehensive dnd related
, directly to its audience. o A . . )
2. Economic education programs should be produced organizations and institu-
- tions that are well-known, reliable, and respected in their field. They should have the
- resources to develop, implement, and evaluate effective programs, and submit con-
+ vincing proef 'of their ability to perform, including success with previous programs.
3. Economic education programs should clearly state. the goals for reaching
specific, limited audiences. Research should be used whenever possible to measure
the effectiveness of the

-3

.

.t |,

alternatives available. ) : )
4. Economic education programs should provide information t

program and 4etermine£the cost/benefit analysis of various
1 . ‘

éprove and s‘up-

port subsequent program development. Ongoing
reinforce basic economic concepts.

programs are deéirabl€ because they
) R

&

.
]
)
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community ACTION program
. ‘ . v - ‘. N \ T . ' T
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g .. for .b'u'si'ﬂ(egs and economic_education
. R . ) e facts about economic educatiox"l‘

r ' materials to businesses, schools, and community groups. =
" 2. Morethan half of our states mandate tedching gconoemics in the classtoom. Several
require consumer eConomics, career economics, br free-enterprise instruction.
- ‘- E . s . : .
. . 3. Many natiohal trade and professional orkanizétions are involved’in €conomic or
< ” . business educatiop programming. ,

. 1. More than 150 orga'nizaﬁons offer some type of economic education programs or

°

3. The Joint Council on Economic Education; with its network of state affiliates and
’ . niversity centers, is recognized by all major educational organizations, the Business
- _ Roundtable, the Chamber of Commerce of the United States, and the AFL-CIO as the
foremost organization with the ability to deliver economic education programming to
- - ' _ local schogl systems, ‘ ’ . g -

) * ¢ N b

t

* I:) secure additional information about proven methods of develobing and imple-

I .+ .mentingeconomic education in community school systems, contact the Affiliated State
. > Council or nearest Center director listed in thé enclosed directory. .
. . . .t . {
1 ’ - ¢

JOINT COUNCIL St
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T - .7 economic education programming should:
1. - Provide community lea ership fepresenting all ecodomic sectors—b iness,
industry, labor, agricylture, government, educators, civic and community organiza-

tions—interested in edicational improvement. - ‘
2.~ Provide competent professional staff to coop_ernté with community and academic

X

leaders and address communiy issues. .

3. "Insure that the educational approach and program is recognized as QB{e,c:ive. nofr-
partisan. nonpolitical, academically apprdv$d, angl responsible. Emphasize objective
analysis as the best means of reaching ratiofat conclusions. -

4. ' Choose curricula that cover kindergarten through rwelfth grade and into juniqr

. .- wmcOllege. Provide for the introduction ef econemic education by subject matter, grade

3

ON

4

[

the Ameri

‘10036
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c
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="level, or both.« -

%, Design programs that can be institutionalized, i.e.. include integral parts of the
course study along with'the basic subjects. In this way, the programs have a multiplier
effectand yield a significant return on the original investmentof fime, money, and per-
sonnel resources. - . - . . :

6. Develop and continually support a deliverv system making the program available
to all interested school systems and educators., :

7. Provide teacher training. assitance. and review.
| 8. Providécontinutty and follow-up. - .
9. Build methods of evaluation and accountability, of beth academic integrity and

-

finarcial involvement. into every phase of the program. - -

. ° 3 -

t .

- All nine points are required for long-term, effective economic education in th
classroom, .
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} . Sample letter for use with communit
ment, maintenance, or improvement of local economic education ‘programs:

e

JOINT COUNCIL
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ECONOMIC
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. .
business

<

and economic education

. e . . N ’
<
. .
. .
- -
~ . . .

e

o

L

. ®
. : actionletter - |
- (- X T

*

o

Our local economic education action committee is planni

meeting will be held on (day,

date, time, and place) to expl
economic education programming and discuss its application in our schools. We need

y leaders and groups interested,in the devcloﬁ-‘fﬁ;,r_ ‘

g this year’s prograrﬁ. A
ain.details of proposed

wide community Support to implemenpt .the programming.

welcomed.
The principal items to be discussed a‘r_e:

1. "Developing a Community Action Program to coofdi
‘educators’ efforts to implement economic education programs,
2. Securing yolunteers to talk with students about their econ
* munity. Securing sponsored field trips t6 help students experience and understand the" -
economics of their community. Securing audiovisual, printed matter, and other- -

resources, for use by local teachers.

3. Developing a program to secure adequate community funding for sponsored in- .

service teacher work§hops.

4. Establishing a community information service to keep media informed about,

. ‘economic education programming activities.

Econémic education
information to help

S

U'e ,nécd 'your ’help and vic.wpoint to implement the
 number) and let me know if you will be’ joining us.*

-

/-
.

<

*

nate community leaders’ and

progrémnﬁng provides many benefits. It provides teachers with
students understand and function within the economic
increases students’ ability to solve economic problems, and strengthens the curriculum,

s

Your suggestions are

omic roles in the com-

“

¥

-t
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program. Call (telephone
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. how to promote economic cglication in your community
— M -9

A Y

, . . . -
: A - 1. CONTACT YOUR STATE,COUNCIL ON ECONOMIC EDUCATION K ~
" Usetheenclosed list of Affiliated EconomicEducation Directorsand contact the nexest,
. counéil or center director. The director will brief you abgut statewide ecortomic
. - education programming and how it can be implemented in your community schools. If
.. * ‘ ‘local groups are currently involved in the program, determine how vOu can cooperate

Lo with their activities and promote economic education in your locale. -

. " 2. INFORM COMMUNITY EDUCATORS ' R

. .© - Arrangé to meet with your.school superintendent, board members, and principals.
s ‘ Invite a member of the Council or Center to explain how the Council can implement
-, this coordinated approach to economic education., Follow .up with a question and
i " ' answer session. Move for a commitment from the-educators to get the program
' underway.« o L : '

3. SEEK*COOPERAYION OF COMMUNITY LEADERS °© ¢ e
. - . After securing the educator’s commitment, additional- work within the comunity will~
ol improve the success of economic education rogramining-in your school system. ~
. Commijttees or individuals should be appointed-to accomplish the following activities. o
. : - (See suggested committees—Exhibit A). . A
~ ) K a. "'COMMUNITY ACTION PROGRAM COMMITTEE . '
. This working committee of community leaders provides the ongoing leadership, man-
* agemeny, and fihancia} coordination required to maintain the economic education pro-* - J
gramming and.support activities. . . ‘ - -
b. RESOURCE'CENTER AND CLEARINGHOUSE : t s
SPEAKERS AND RESOURCE PEOPLE: Secure the services of leaders in business,
- government, labor, and agficulture to_ discuss their roles in the community with
‘students. They can show students how eéonomic‘goncepts[argz transferred to the real
world of work. - ‘ . . N '
COMMUNITY-IN-ACTION FIELD TRIPS: Solicit commitments by local business, gov-
ernment, and labor representatives to sponsor student field trips which help students

4

A eéxperience and understarid community economics. -
CATALOG: Maintain listing of audiovisual and printed materials, their location and  °
*® availability, Tor use by community teachers. o - . '
" ¢. ECONOMIC EDUCATION WORKSHOPS FOR TEACHERS
JOlNIggUNCIL . In cooperation with the Affiliated Economic Educatiqny Director, develop financial
’ EéQNOMIC resources to sponsor in-service workshops and seminars for teachers.
EDUCATION ' d.- PUBLIC INFORMATION ACTIVITIES ' ) o )
- ’ Establish a Public Relations community service contact for local media—newspapers,

radio, and television stations—civic groups, and others. Keep people informed of pro-

.- A21Z Avenue of. gramming, why it is taking place, and what is being accomplished.
- Cthe'America : - . T
) "vﬁ’\ ew York’ Nch . \c - * . \

S+ 10036 _ o
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« Q. Why is économic e_dn;cation important? :
A. As individyals, we are illsked to make decisions on criicial ecogomicissues * .

v

, ¢

% . thataffect our lives. These guestions hirise inr oyr roles as consumers, workers,.and

L, discussion starters »

-

. . . R 1, L .
: - . . . » ' N
Lo ‘ Quesnons often asked by audientes about, economic edu?on pro’grams‘- - Lo

.

citizens. By-understanding our economic systém and its operation, indjvidualscan, = _

bgtter comprehend how their decisions and actions affect the system. This knowle

; edge improves their ability to thake wise decisions._ ... -
l . . Y , ..
.. Q. Are economic fandamen taught in out high schoals?
A. Only about one quarter of the highkchools offer an elective course ineconomics

andess than 10 percentof all Sﬂ\\]dCQ[S are enrolled in the economigs Courses these
v schools offer. *, - - E - : :

. —a What can be’accbi’:lplish.ed with systematic cconomic education
programming? - : .

~

+

<t f e e .
. A

‘A Research shows that students enrolled in schools with an economic education < *

. . prograrmare: | -, . Ve Noet :
- ® 20 pércent more likely to have higher.Jevels Kof economic understanding than
students withoup-economic ducation. . e

® 190 percent more liKely to understand the idea of trade-offs.". .

* 60 percentmor? likely to understand that inflation hurts everyore. **, - °

* 25 percept more likely'to know that in a market econdmy higher wa es ar
. <2 perceat mo Y OW thatn y high ges aro

- directly related to workeg productivity. . . "
* .25 percent more likely to uifderstand the roles of competition and profits in'a
market economy. : s .

N

¢

These results can be expected with economics programs which are'systematic, .
infused in the curricula, and taught from kindergarten-through high school. Iflput

in each grade reinforces the previous economic knowledge learned andimproves
the student’s understanding and analytical ability. They can apply the decision
making process to more complex solutions as their aptitudes increase.

» Q. Does a consuiner education course accomplish the same results

. asan economic education course? L - Lo

A. Some consumer education courses include 2 geview of economic principles,
but generally they are more concerned with buying goods and services than con-
ferring kriowledge which can be applied to ail decisions. Economic education-
helps the 'consumef’understanz how our economy works in addition to providing
informatjonabout ¢he supply, demand, and price functions of the marketand their
rela%)p_to personal decisions. - N\ ]

. Q. What materials are available to teach economics? -
A. Avariety of riigterials can be secured from the Joint Council on Economic Edu-
cation. The informative publication, “A Framework for Teaching -Economics,””
ideritifie$ basic ecoromic concepts and discusses how each cohcept can be taught,
.. ‘Strategies Guides'’ contain’teaching suggestions and tested classroom activities,
" for all grides, applicable to consumer and business educi{ion. American and
world history, and other subjects. Fifteen-20-minute film programs, tifled ““Trade-
Offs,” are available for classroom use in Grades 4 through 7. Additional film series
are being produced for other,~ . . ‘

/

/
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@ 6. Q. What other materials are available? - . !
XN NN

A. Addjtional materials ‘are available in most communities from business,
industry, Iab®r, agriculture, and government sources. These teaching resources
may include personal involvement in the classroom, speakers, panels, field trips,
~, " career information, audiovisual aids, all tvpes of printed materiills, curriculum

7 « " -advice and.encichment, and #hefunding of in-service téachertraining N
{ - - - - y : .
| 7. .Q. Whatis the Staie Department of Education doing to increase the
. - ’ amount-of economics taught in our schools?, .
- L. A. Many state departments of educatjon, realizingshe need for increased eco-
) -nomi¢ understanding on the part of citizens, are taking action to‘insure that eco-
' - nomics is taught in public schools. However, any concerned community Citizen
v j - .~ group can work with school’officials and tédchers to infuse etonomic education
> into thé curriculum. o .
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i bcn‘éfits a cuopér:_;ting school system secures: .

1. “Each cooperating school dystem }eCeives a basic-library of economic education
mategéls including‘curriculum -guides and specialized bibliographies. New-items are
" added 3s.they become available. ‘- r y ‘

- 2. The school system receivesa 40 percent discount on all Joint Council Checklist-
- lmatetia}s, when 10.or more jtems are p;‘dercd., 5 ‘ .

~3. Theschool system obgAins consultatiye help from economists and educators asso-
' ciated witﬂ"the afﬁli'aaed Counci¥and cog@perating universities. - ‘

"o, Eaé;j’! school sj':st‘ern 'b'ecomcs, partofa national program which has hiéh visibility
and pr%v?jdcs professjonal recognition. "« s, & e .

- ! = ‘. . . - . ] - : ) :

5. Theschoolsystem Coo?{iimtor’of Economic¢Education receives the. HANDBOOK
+FOR CURRICULUM CHANGE which provides corfcrete examples of communication,
organization, budgeting, plannipg, in-servicg edication, -curriculum development, -
evaluatjon, agd tesource location.” L '
6. . Eachl
. and useful su

tions leom a\ctivﬂies of other cqoperat_ing school systems. -

7., Cooperating school personnel are invited tgaparticipate at conferences sponsored

'by, the Joint' Council and other cooperiting tional organizations, and are given

.} priority consideration for new economic-education fellowships and scholarships.
¥ 8. ‘Personnel from cgqpcratinfg'schools are invited to state-wide.meetings to ‘share
« ideas and discuss solutiogs to pfoblems. _ K . v

~ /
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) - keeping the comnmniﬁiﬁformed_

N ews should be written to localize the information and make the releases more
effective for your needs: Include a paragraph about your organization and its activities
supporting economic education. '

t N -

Review these basic steps before contacting local n'lqdia:
1. Compile and frequently update your list of media contacts—names, addresses,
phone numbers. . _ ' .

a. Newspapers: City Editor, Education Editor. Youth Editor

b. Weeklies and-Shoppers: Editor .

€. Radio-TV: Assignment Editor, News Director, Public Service Direttor - ,

2. MAKING CONTACT 'If you know the individuals. personally, contact them

directly. Otherwise, mail the release to-the proper person. Always provide a name,

. _address, and phone number for Ahe editor to contact for additional information.

.call cn determine if thé' communication

Yo activity. . . 7
\ o vl < = . 2w o

4. 'E‘épIOGRAPHS Seng clear; sharp, black iz%d white glossy photographs with® |

3. .FOI:LOW;UP Allow sufficient time for the person to ré&ciye therelease. Aphone )
mmunj n was received, and questions regarding-the
story can be answered #3kif photo coyerage would be appropriate at a future meeting

’

the caption attached. Photographs 'may.be submitt®d with or without a news release.-

] :gaper articles or when talking with
radio or television people provide a means fgr 0r€’0r more-representatives from vour
organization to discuss your community economic education program. _ -

6. ‘(')THER: COVERAGE Depending upon your area, copi;:s of the release can be
sent to the Jocal Chamber of Commerce, school publications, business arid industrial
house organs, and labor publications: - * T . o '

6 N

T SJdommunicating tﬁfo‘ugh the media is the best way to keep all of the community in+

formed about the plans, activities, and benefits of the economic education_pro-
gramming that is underway. There ace always meetings, workshops, seminars, class- -
room activities, field trips, local speakers, and many other projects connected with eco- |
nomic education that provide “'people interest™ and follow-up stories and articles.

* Local people like to know what other local people are'doing. Keep the-media advised.

but let them decide what is niews,and what rates a feature story. -

LSS . .
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| commum"ty A'Z'TION pr_og:rém ;
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}01" business and ‘:”ecogoinic édu’cation

. . .9‘

activ:ity' o s
1. Make inftial contact: -

o

(a) Superintenid@nt of Schools and/or*

\ (b) Scho?l Boarc@dember ;

-

2. Contact Council/Center for® Eco-

nomic Educati®n - N

" 3. Secure support from:
@) Superintendent,  *

\:;‘%; (b). School board

4. . Goal/priogjty recommendation
made to Superintendent by school board

5. Program responsibility délegated
10 Assistant Superintendent for/Instruc-
“tiom or the Curriculum Specialist by

Superintendent..

B

ey

~ ) activity flow

community economic education program
re‘opo;xs’ibﬂity of business
community .

’

1. (a) Meet with Superintendent
and/or .

(b) Meet with member(s) of the “school
board

- 2. Call and arrange meeting with the
tlosest Council or Center director to dis-
cyss methods of ‘securing support from
Superintendent and School Board

3. Make presentation to school board
(contact local Center or Council for help).

" Possible recommendations for actions to

be taken by school board are:

® Make economic education a
priority item in the district

®. Allocate resources for imple-
menting economic education

® ‘Assign a Curriculum Super-
visor or teacher to coordinate

® economig¢ education activities

-inthe the district - a

4.  * Support recommendation to
implement economic educa-

tion -

® Have local business leaders
support the recommendatidn

¢ Contact local civic organiza-
-+ tions for their support

5. Havelocal Community Action Pro-

gram representative contact” responsible ;;
party and discuss program assistance

‘
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N . " responsibility of business ,-
activi ' * . community ‘
6. ' Conductanieeds assessment 6. °* Work with local Council or Cen-’

7.

. Organize.and conduct initial ine® 7.
= service teachers.workshops
24 . v Fe
Sy
82 Economlc education integrated 8.
into the c.lassroom
9. PBrovide for addi¥bnal teacher 9.
training | . .
. . /
kS : » £ '
. . 1 -
P )
[ >
10. Begin on-going: cumcula develop- 10.

ment in each grade when practical

ter to develop both short-and
long-range goals for unpl’ement-
ing economic educauon in the -
district -

* Work with teachers to feview
+and evaluate econqmlc edu-
cation

* Have selected_members bf‘the

" Community Action Pxogram 2

Cobjemittee” make approprxéte
presentations <

® Assist in funding the prggram

¢ Contact all local schools and en- -
courage teacher attendanee - .,

ork with Council or Center for
ficononnc Education
Adws?tcachers of av:ulable coOm-
mumty resources
1 Rcspond to requtsts for assistance

P

® Work with Council or Center for
Economic Education

Auepd initial programs

Publicize the workshops or
seminars :

. Support teacher trammg pro-
grams .
‘Work with Council or Center for ‘
Economic Education

’ "‘70
"y

\ -

®

¥

£ ; ) . ® Repeat activities 8, 9, and 10’
° ' \\ - A 3 o .
. A R -
o In each step of the Community Actnon Program it is neccssary to: (a) Identify the
problem, (b) Decide on priorities, (c) Develop objectives, (d) Explore alternatives, (e)
) - - Select the best solution, 8) Implement the plan, (g) Evaluate the progrgm -and (h)-Alter
. . . program as neccssary to-make it more effectxve .
- “_ N ) -~ {"
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" , - community action program (cap)
TRADE- ’ —® ACADEMIC ~ $CIVIC =1 -=====- ¢ State Cotincil
v Associations 5 Resources ' | Organizations | .l onEconomic. -
‘ : - . ) ' o % -} | Education 5
- . - ¢ BUSINESS- = ~# LABOR Businesg/Industry | l;»*«f N
* | Resources N Resources ' } 1 Centerfor T .
® INDUSTRY: ) s _AFL Trades L ;Educ?uon .
. QTN V ‘. -
Resources T oo oAy 271 | school Board
« §UTILITY e, T ’ Women’'s P l. )
N Resources 1~ \ lindependent ! | Principal
% . | I T I ' \| Clergy and ! |
et » 3 * | . CHUrCh : Curl‘lculum
; ’PROFESSIONALf—'I . i Specialist .
:: o | Resources - L ! !
A COMMUNITY , ~<—RESOURCE Teachers: ¢
..+ | Financial ACTION==———= CENTER AND . Primary i
S S GROUP | SCHEDULING \Secgndafy R
% 53| Legal o oL h._ . . Jt. olllege :
S T U T $MEDIA™- " L1 !
L Insuknce - - Resources .\ i | & . 'Smd‘ims 5
E - N T e I - o s & * > e
PEEUEEE Health & L ’Neéysp'ai)ep 'E » .- Parents J
V. .. | Medical C i  $GOVERNMENT - ™~
R ’ | | Radio | | Resougces .
'.c:fi; ' - - x e | . 0 . . )
% £.9 AGRICULTURAL — | TV, L | City —— Library k 1
o Resources - o ! ¥
o7 Outdoor *1 .| County"
Extension o L . T N
Service General “-1. | State —————Department of ‘
- Public . | i """ Education 3
: 4-H . ! | Federal |7 :
€ ‘ { * A
;‘ x FFA s . . i COU{tS l »
: @ ' N . ,
e A ¥ -gYouth | __ = : '
T - % T ow . " Organizations ’ N
| DECA ,
LEY i FBLA '{.’«
’ w* © e * ~ JA- . ' - . >
.3 1% OEA . 3 :
- PBL
VICA &
Scouts 1 ,
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' - - commumty actxon ‘program committees .
1. 6 vernmg Body for CAP 4. Community Resmu'ces Center ) |
< . ) CLEARINGHOUSE ACTIVITIES ' "'/
Business - . Scheduling and referral: - M
Industry Business-Education Days . .,
» Labor.* i Education-Business Days  #~ ™" /
\ Agriculture [§ Carcer Development Days !
Government ‘Tours—office, plant, facxlxty . ‘
; Education Speakers ,
. 7 ’ * Panels g
2., Edncatlona.l I.uuson : Printed materials__ i,
and Review - A/V materials ' .
. * Analyze needs of educators Student intern cmplovmem schoolyear Cor
\ "Disseminate information summer ‘ N
o “ Recommend financial and resource Teacher employmene summer - W
2 assistance Dlsplays - :
: Assist in teacher training '
Assist in coordination of curriculum-, : 5- Public Rehﬁo‘“ \
. development, improvement, infusion, * Media contact -
. and review News Releases i s ) 5
Assess materials, course, content, . B
. audience; and cost ,w : 6. usmesmnd,lndustry ;F
i Evaluate materials for relevancy, ‘TRAINING / .
’ objectivity, adaptab:l*ty, and information ~ Yolunteer professionals [
3 o provided | 2 Speakers . N
- e ' Field trips and tours" ]
) B T 3. Financial - Materials ' \'
' s Fund ralSlng ™ TeaChcr COUﬂSC“ﬂg
- . Provide teacher trammg .-~ Community outreach T
a0 Secureresources  : ' . 7. Honorsand Awards Program
s o ) Teachers .
. ~ €ommunity service
- JOINT COUNCIL : s -
ON ] "o o , ~
) ECONOMIC i K
- . EDUCATION : . ~ -
"7{;?; : ; b \ \ > « ’
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